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This	 dissertation	 utilises	 a	 case	 study	 of	Maboneng	 in	 Johannesburg	 central	 business	 district	 (CBD)	 to	
make	a	case	for	culture-led	urban	regeneration	in	South	Africa.	The	City	of	Johannesburg	is	still	to	a	large	
extent	locked	into	Apartheid-era	spatial	planning	whereby	most	neighbourhoods'	reflect	the	Group	Areas	
Act’s	 racial	 profiles	 of	 the	 past.	 Given	 this	 historical	 context,	 a	more	 nuanced	 approach	 to	 culture-led	
regeneration	is	required	in	assessing	the	complexity	of	urban	regeneration	in	South	Africa.		




company	data	 for	 the	 purposes	 of	 this	 paper,	which	 is	 outlined	 as	 a	 gap	 that	 could	 be	 addressed	 in	 a	
future	 study	of	 the	 area.	 Chapter	 3	 defines	 culture-led	urban	 regeneration	 and	 focuses	on	 a	 literature	
review,	 with	 Florida’s	 (2002)	 creative	 class	 theory	 at	 the	 core	 of	 the	 discussion	 around	 urban	



















Urban	 regeneration	 is	 defined	 as	 the	 “renewal,	 revival,	 revitalisation	 or	 transformation	 of	 a	 place	 or	
community”	 (Miles	 &	 Paddison,	 2005,	 p.835).	 Often,	 regeneration	 is	 a	 response	 to	 decline,	 or	





The	 history	 of	 South	 Africa	 and	 the	 development	 story	 of	 the	 City	 of	 Johannesburg	 is	 important	 in	
contextualizing	 the	 debate,	 as	 even	 twenty	 years	 after	 democracy,	 the	 urban	 planning	 of	 Apartheid1	
continues	to	leave	its	mark	on	the	spatial	form	of	the	city	(Bremner,	2000).	The	entrenched	urban	form	of	
Apartheid	continues	to	perpetuate	the	segregation	between	the	have-nots	from	the	have-lots	along	racial	
lines	 (Bremner,	 2000).	 This	 context	 is	 important	 to	 highlight	 upfront,	 as	 it	 frames	 the	 issue	 of	 South	
African	culture-led	urban	regeneration	in	a	very	different	way	to	other	global	cities.	For	South	African’s,	












Propertuity.	 Propertuity	 is	 the	 private	 development	 company	 that	 conceptualized,	 marketed	 and	
developed	‘Maboneng’	in	2009.	The	data	collected	was	provided	for	by	Propertuity	and	does	not	include	
data	from	other	buildings	or	competitor	developments	that	fall	within	the	‘Maboneng’	area.	This	needs	to	
be	 highlighted	 as	 a	 research	 limitation,	 as	 it	 does	 not	 provide	 a	 holistic	 perspective	 of	 the	 entire	
neighbourhood.	 It	 is	 recommended	 that	more	 data	 should	 be	 collected	 on	 the	 broader	 area,	 to	 better	





on	the	rise	of	 the	creative	class	and	 its	 role	 in	culture-led	urban	regeneration.	Both	positive	and	critical	
perspectives	 on	 culture-led	 urban	 regeneration	 are	 presented	 in	 the	 review	 of	 literature.	 The	 review	
includes	 perspectives	 from	 Peck	 (2007)	 and	 Miles	 and	 Paddison	 (2005)	 whose	 critique	 of	 culture-led	
regeneration	 highlights	 the	 socio-economic	 inequalities	 that	 emerge	 from	 such	 transformations.	 A	
‘nuanced’	view	on	culture-led	urban	generation	is	then	considered	as	a	means	of	foregrounding	the	aim	
of	 the	 dissertation	 which	 is	 to	 present	 a	 complex	 interpretation	 of	 Maboneng’s	 social,	 physical	 and	
economic	attributes	that	have	gone	through	a	transformation	since	2009.	
	
It	 is	 imperative	 to	 situate	Maboneng	 within	 the	 broader	 historical	 development	 context	 of	 the	 city	 of	
Johannesburg.	 Chapter	 4	 explores	 the	 context	 of	 the	 City	 of	 Johannesburg	 and	 its	 urban	 development	
past.	The	history	of	South	Africa,	and	Apartheid	in	particular	are	used	as	a	lens	to	frame	the	discussion.	A	
timeline	framing	the	city’s	many	transformations	through	the	related	themes	of	removal,	 influx,	exodus,	
generation	and	decline	 is	explored.	 In	 the	mid	2000’s,	within	the	context	of	a	declining	 inner	city	and	a	
policy	 environment	 that	 was	 encouraging	 inner	 city	 investment	 (COJ	 Inner	 City	 Regeneration	 Charter,	










to	 collate	 and	 unpack	 the	 empirical	 data	 available	 on	 the	 area.	 Chapter	 5	 documents	 the	 Propertuity	
company	 data.	 The	 data	 section	 is	 categorized	 into	 three	 parts:	 1)	 social	 data,	 2)	 physical	 data	 and	 3)	
economic	 data.	 Social	 data	 refers	 to	 the	 demographic	 profile	 of	 people	 living	 in	Maboneng,	 as	well	 as	
community	networks,	organisations	and	institutions,	as	well	as	security	networks.	Of	these	people	living	
and	working	 in	Maboneng,	 the	data	 reflects	a	youthful	 (18	–	34	year	old),	mixed-race	consumer	group.	
However,	when	it	comes	to	assessing	‘mixed	income’	the	data	reflects	a	relatively	homogenous	group	of	
middle	class	 consumers	buying	 into	 rental	or	property	ownership	 in	Maboneng.	The	data	also	explored	
lifestage	 and	 nationality,	 reflecting	 a	 largely	 single	 rather	 than	married	 consumer	 base	 that	 is	majority	
South	African	(Propertuity,	2016).	Physical	data	refers	 to	the	spatial	 location	of	Maboneng,	 the	building	
uses,	 street	 art	 and	 infrastructure	 transformation	 in	 the	 area.	 Given	 that	 Maboneng	 was	 ‘created’	 by	
developers,	 it	 does	 not	 fall	 within	 a	 specific	 municipal	 area.	 Therefore,	 the	 data	 explores	 the	 spatial	
location	 of	 Maboneng,	 which	 actually	 falls	 within	 four	 separate	 suburbs,	 namely	 City	 and	 Suburban,	
Jeppestown,	 New	 Doornfontien	 and	 Doornfontien.	 Since	 2009,	 the	 Propertuity	 developers	 have	
developed	 or	 acquired	 34	 buildings	 that	 house	 9,528	 people	 who	 either	 live	 or	 work	 in	 Maboneng	
(Propertuity,	 2016).	 Economic	 data	 refers	 to	 the	 renewal	 of	 food-related	 businesses,	 property	 prices,	
rental	prices	and	policy	conditions	that	supported	the	financing	of	Maboneng.		
	
Chapter	6	provides	an	analysis	of	Maboneng,	drawing	together	 insights	 from	empirical	data,	 the	City	of	
Johannesburg	 context	 and	 the	 literature	 review.	 Three	 storylines	 are	 discussed,	 namely	 social	
transformation,	 physical	 renewal	 and	 economic	 revival.	 The	 first	 storyline,	 ‘Physical	 Transformation’	
examines	 the	 demographic	 breakdown	 of	 people	 living	 and	 working	 in	 Maboneng,	 using	 age,	 race,	
lifestage,	property	and	rental	prices,	as	means	to	better	understand	them.	The	second	storyline	explores	
the	 ‘Physical	 Renewal’	 in	 Maboneng,	 whereby	 the	 area	 is	 well	 positioned	 for	 increasing	 (mixed	 use)	
building	densities	 in	a	well-connected	part	of	 the	city	close	 to	 the	economy	and	broader	city	networks.	
7 
		
The	 urban	 streetscape	 is	 examined	 in	 detail,	 to	 better	 understand	 the	 impact	 of	 pavement	 upgrades,	
traffic	calming	measures,	tree	planting	and	increased	street	parking	on	the	street	life	in	Maboneng,	which	
has	 brought	 with	 it	 26	 new	 food	 and	 drink	 destinations,	 excluding	 the	 less	 formal	 retailers	 found	 at	
Common	Ground	(Propertuity,	2016).	The	aesthetics	of	place	in	Maboneng	has	been	created	and	curated	
by	Propertuity	 to	a	very	specific	aesthetic,	which	 is	globally	appealing	and	 in	 line	with	other	culture-led	
urban	regeneration	in	global	cities	like	London,	Berlin	and	New	York	(Zukin,	1995).	Within	the	aesthetics	
of	 place,	 the	 question	 is	 posed:	Whose	 culture	 are	we	 consuming?	And	 is	 it	 socially-rooted	 culture-led	
urban	regeneration?	The	third	and	final	storyline	is	that	of	‘Economic	Revival’,	looks	at	the	financial	model	




To	 conclude,	 it	 is	 argued	 that	 Maboneng	 departs	 from	 the	 conventional	 culture-led	 regeneration	
narrative.	It	is	an	‘in-between	space’,	and	one	that	is	far	more	complex	than	immediately	meets	the	eye.	
The	true	success	of	Maboneng	 is	 that	 in	the	South	African	context	of	spatial	 inequality	along	race	 lines,	
Maboneng	has	been	able	to	attract	consumers	across	race,	thereby	creating	a	mixed	racial	profile	 living	
and	working	 in	 the	 neighbourhood.	Maboneng	 has	 not	 yet	 successfully	 created	wholly	 inclusive	 public	
spaces	 and	 still	 manifests	 a	 limited	 socially-rooted	 culture,	 whereby	 it	 is	 more	 top-down	 and	 led	 by	













Maboneng	 neighbourhood	 for	 property	 developers,	 Propertuity,	 and	 had	 personally	 collected	 the	
company	 data	 in	 2016.	 The	 author	 led	 the	 study,	 titled	 “Maboneng	 Census:	 Analytics	 behind	
Neighbourhood	Building”	(Propertuity,	2016)	where	the	growth	patterns	of	the	neighbourhood	since	the	
inception	 of	 the	 regeneration	 process	 in	 2009	were	 analysed,	 using	 existing	 company	 data.	 The	 study	
examined	 the	 growth	 of	 residents	 moving	 into	 Propertuity-owned	 buildings	 in	 the	neighbourhood	of	
























The	original	 data	 collection	process	 was	 led	by	 the	 author	 and	 supported	 by	 a	 number	 of	 employees	
working	 at	 Propertuity3.	 	 A	 major	 source	 of	 most	 data	 collected	 came	 from	 the	 Propertuity	 company	
databases,	namely	‘MDA	Propertuity	database’	and	‘SiMS	database’,	which	are	online	management	tools	
used	by	Propertuity	 for	 the	ongoing	management	of	 the	properties	 they	own	 in	Maboneng.	The	author	
was	provided	with	access	to	both	of	these	databases	 in	order	to	obtain	the	relevant	data	for	the	study.	
This	 access	 allowed	 for	 the	 collection	 of	 data,	 which	 was	 cross-referenced	 in	 order	 to	 illustrate	 the	
physical	make-up	of	the	neighbourhood	and	how	it	has	changed	over	time.	Data	such	as	the	number	of	
buildings	under	management,	the	number	of	apartments	under	management,	the	number	of	apartments	







• Age:	 	 18	–	24,	25	–	34,	35	–	49,	50+	
• Lifestage:	 Married,	single,	divorced,	living	with	partner	etc.	












upgraded	 or	 security	 and	 street	 cleaning	 services	 provided,	 a	 combination	 of	 visual	 counting,	 Google	
Maps	measurement	and	information	from	Stallion	Security5	was	used	as	a	means	to	gather	all	the	correct	











detail,	 with	 a	 development	 timeline,	 as	 well	 as	 maps	 of	 the	 Johannesburg	 and	 of	 Maboneng	 being	
developed	 by	 the	 author.	 This	 method	 of	 data,	 content,	 and	 narrative	 collection	 was	 used	 to	 qualify	




In	 order	 to	 get	 greater	 insight	 into	 how	 people	 feel	 about	 Maboneng,	 desktop	 research	 was	 used	 to	
provide	additional	data,	which	provided	qualitative	 insights	 into	the	regeneration	process	 in	Maboneng.	












Personal	 observation	 was	 used	 as	 a	 means	 to	 illustrate	 the	 physical	 examples	 of	 culture-led	 urban	
generation.	 Photography	 was	 initiated	 as	 a	 means	 to	 document	 the	 changing	 urban	 landscape	 of	
Maboneng,	highlighting	street	art,	sidewalk	upgrades,	and	street	life	 in	general.	The	process	of	mapping	
the	 City	 of	 Johannesburg	 and	 Maboneng	 was	 used	 as	 a	 means	 to	 illustrate	 urban	 regeneration	 and	
development	patterns	 specific	 to	 the	 area.	And	 finally,	methods	 such	 as	 visual	 counting,	were	used,	 to	











The	 case	 study	 approach	 allows	 for	 the	 comparison	 of	 the	 global	 literature	 on	 culture-led	 urban	
regeneration	with	a	real	case	in	Johannesburg.	An	assessment	can	then	be	made,	to	see	whether	or	not	












The	 analysis	 drew	 on	 narratives	 from	 the	 literature	 review	 (chapter	 3),	 the	 context	 of	 Johannesburg	
(chapter	4)	 and	on	 the	 company	data	provided	by	Propertuity	on	how	 it	 has	defined	 culture-led	urban	
regeneration	within	Maboneng	(chapter	5).	The	above-mentioned	research	methodologies	allowed	for	a	




data	 and	 3)	 economic	 data	 on	 Maboneng.	 This	 categorization	 allowed	 the	 findings	 to	 be	 understood	








to	 include	 non-Propertuity	 buildings.	 This	 would	 allow	 for	 a	 holistic	 understanding	 of	 the	 entire	
neighbourhood,	which	currently	is	not	available.	However,	upon	noting	this	limitation,	an	attempt	is	made	




The	 second	 limitation	 is	 that	 within	 the	 demographic	 data	 collection	 of	 people	 living	 and	 working	 in	
Maboneng,	 there	 is	 no	 data	 collection	 on	 household	 income,	making	 it	 difficult	 to	 analyse	 consumers	
according	 to	 income	 classes.	 Linking	 the	 data	 to	 the	 literature	 review	 is	 crucial	 to	 the	 argument	 on	







rental	costs.	Given	this	 limitation	 in	having	no	access	to	household	 income	data,	an	attempt	 is	made	to	
cross	 correlate	 OTP	 and	 lease	 pricing	 with	 affordability	 data	 from	 the	 Centre	 for	 Affordable	 Housing	




Finally,	 personal	 bias	 is	 a	 concern,	 given	 the	 working	 relationship	 of	 the	 author	 with	 the	 private	
developers,	 Propertuity.	 Critical	 reflection	 has	 been	 attempted	 throughout	 the	 research	 process	 to	
















Voices	 in	the	culture-led	urban	regeneration	debates	often	fall	 into	two	polarising	camps	on	the	 impact	
and	 implications	 of	 culture-led	 regeneration	 on	 city-making	 and	 urban	 development.	 Advocates	 of	
culture-led	urban	regeneration	regard	the	rise	of	the	creative	class	(Florida,	2002)	as	a	core	stimulant	for	




(Peck,	2007).	 Indeed,	they	argue	that	 in	most	 instances,	while	 it	 increases	city	competitiveness,	culture-
led	urban	regeneration	further	entrenches	inequality,	as	those	without	the	skills	of	the	creative	class	are	













‘‘Regeneration’	 is	 defined	as	 the	 renewal,	 revival,	 revitalisation	or	 transformation	of	 a	place	or	
community.	It	is	a	response	to	decline,	or	degeneration.	Regeneration	therefore	is	both	a	process	
















Culture-led	 urban	 regeneration	 is	 a	 growing	 field,	 with	 strong	 academic	 and	 political	 interest	 in	
regeneration	processes,	led	by	the	arts,	culture,	creativity	or	the	creative	industries,	which	is	growing	both	
in	scope	and	geographic	coverage	(Evans	&	Shaw,	2006).	The	emphasis	on	culture	owes	much	to	current	
debates	 on	 the	 relationship	 between	 culture,	 creativity,	 and	 the	 city.	 The	positive	 views	on	 culture-led	
urban	regeneration	are	framed	through	Florida’s	(2002)	creative	class	concept	and	creative	capital	theory.	
In	this	way,	we	see	a	trend	in	cities	investing	in	attracting	the	creative	class,	hoping	to	be	rewarded	with	
desirable	 outcomes	 such	 as	 economic	 growth	 and	 competitiveness	 (Evans,	 2005;	Hansen	&	Niedomysl,	
2009;	Global	Creativity	Index,	2015).	
	
The	 narratives	 that	 have	 emerged	 to	 conceptualise	 the	 relationship	 between	 creativity	 and	 cities	 are	
notably	theories	of	creative	clusters,	creative	cities	and	creative	class	theories	(Flew,	2013).	In	the	last	two	
decades,	there	has	been	a	groundswell	of	work	done	on	the	subject,	including	a	number	of	international	
initiatives	 such	 as	 UNESCO’s	 global	 alliance	 for	 cultural	 diversity’s	 creative	 cities	 (UNESCO,	 2007),	
comparative	 policy	 studies,	 such	 as	 strategies	 for	 creative	 spaces	 (Evans,	 Foord,	 &	 Shaw,	 2006)	 and	
academic	 journals	 that	 are	 devoting	 special	 issues	 to	 the	 topic,	 such	 as	 Cultural	 Policy	 (2004),	 Local	







artists	 and	 ethnic	 diversity	 are	 seen	 as	 the	 catalysts	 for	 vibrant	 urban	 centers,	 and	 the	 less	 obvious	
discourse	 of	 a	 new	 urban	 political	 economy	 managed	 by	 elites	 according	 to	 the	 interests	 of	 land	
speculators	 and	 corporate	 investors	 (Zukin,	 1982).	 Zukin	 (1982,	 1995)	 has	 led	 the	 way	 in	 discussions	
around	new	forms	of	understanding	the	cultural-	symbolic	-	economy	of	cities.	
	
Much	 of	 the	 more	 recent	 theory	 behind	 culture-led	 urban	 regeneration	 hinges	 on	 the	 body	 of	 work	




Advocates	 of	 culture-led	 urban	 regeneration	 argue	 that	 the	 creative	 classes	 are	 viewed	 as	 major	

















creation	 through	 the	 generation	 and	 exploitation	 of	 intellectual	 property	 (Creative	 London,	 n.d).	 An	






Florida	 introduces	a	 concept	of	 ‘creative	 capital	 theory’,	which	affects	 regional	economic	development,	
whereby	 regional	 economic	 growth	 is	 stimulated	 through	 “creative	people	 clustering	 in	 places	 that	 are	
perceived	to	be	tolerant,	diverse	and	open	to	new	ideas”	(Florida,	2002).	Given	that	the	creative	class	are	
mobile	and	free	to	choose	a	city	or	neighbourhood	that	best	reflects	their	lifestyle	choices,	Florida	argues	
























see	 it	 as	 the	 ‘Holy	Grail’	 against	 future	 decline.	 Further,	 investors	 (both	 private	 and	 public)	 see	 it	 as	 a	
“value-added	 distinction	 and	 as	 an	 accelerator	 of	 development”	 (Evans	 &	 Shaw,	 2006).	 Within	 this	
context,	Florida’s	work	deeply	resonates	with	the	global	regeneration	agenda.	Whilst	it	might	be	argued	
that	 Florida’s	 work	 is	 “more	 concerned	 with	 developing	 an	 understanding	 of	 the	 indicative	 conditions	
favourable	to	the	creation	of	urban	economic	growth	than	it	is	in	providing	a	critical	appreciation	of	them,	
there	 is	 no	 doubt	 that	 his	 work	 has	 played	 a	 significant	 role	 in	 capturing	 the	 imagination	 of	 global	
policymakers”	(Miles	&	Paddison,	2005).	
	
Policy	 makers	 have	 adopted	 the	 theories	 of	 culture-led	 urban	 regeneration	 as	 a	 means	 to	 ultimately	
stimulate	economic	growth	(Creative	London,	n.d	 ;	Creative	City	Network	Canada,	n.d	 ;	UNESCO,	2007).	
Those	cities	that	are	best	able	to	respond	to	the	needs	and	desires	of	this	new	creative	class	are	rewarded	
with	 job	 creation	 and	 the	 economic	 value-add	 to	 their	 city-regions,	 but	 are	 also	 given	 the	 ability	 to	
produce	 an	 ecology	 and	 economy	 of	 entrepreneurialism,	 innovation	 and	 creativity,	 which	 are	 very	
attractive	to	both	inward	investors	and	other	creative	people	(Florida,	2002,	p.	404).	
	
In	 order	 to	 quantify	 the	 impact	 of	 the	 creative	 class	 on	 economies,	 an	 index	 known	 as	 The	 Global	
Creativity	Index	(GCI)8	was	developed,	which	is	published	annually.	The	GCI	demonstrates	the	impact	the	


































In	 2015,	 the	Global	 Creativity	 Index	 (GCI)	 demonstrated	 that	 countries	 that	 scored	high	 in	 their	 overall	




Therefore,	 for	 countries	 seeking	 out	 economic	 growth	 in	 knowledge-based	 economies,	 supporters	 of	
culture-	led	urban	regeneration	argue	that	the	three	T’s	(talent,	tolerance	and	technology)	are	crucial	to	















In	contrast	 to	the	view	that	the	creative	class	 is	 the	driver	of	culture-led	urban	regeneration,	 improving	
economic	growth,	city	competitiveness,	and	prosperity,	here	I	outline	the	negative	perspectives	from	the	
global	 debate.	 Critics	 argue	 that	 culture-led	urban	 regeneration	prioritises	 the	middle	 class	 and	 further	




Peck,	 in	 response	 to	Florida's	 ‘creative	 city’	 theory,	 argues	 that	 the	 creative	 class	disbands	 the	 classical	
division	 between	 the	 productive	 bourgeoisie	 and	 the	 bohemian	 thereby	 giving	 rise	 to	 a	 new	 creative	
subject	 (Peck,	 2007).	 As	 a	 result,	 in	 contemporary	 cities,	 capital	 investments	 intended	 to	 attract	 the	
creative	class	to	the	city	prioritize	an	urban	middle	class	at	the	expense	of	the	urban	poor	(Peck,	2007).	
	
Returning	 to	 the	 GCI,	 critics	 argue	 that	 it	 is	 not	 necessarily	 associated	 with	 higher	 levels	 of	 equality.	
According	to	the	annual	study,	nations	that	rank	highly	on	the	GCI	also	tend	to	be,	on	balance,	more	equal	
societies	 (Florida,	 Mellander,	 &	 King,	 2015).	 However,	 what	 is	 notable	 is	 that	 there	 seem	 to	 be	 two	
approaches	to	balancing	creative	economic	growth	and	 inequality.	There	 is	a	so	called	 ‘high	road	path’,	
associated	with	 the	 Scandinavian	 nations	which	 combines	 high	 levels	 of	 creative	 competitiveness	 with	
relatively	low	levels	of	 inequality.	And	then	there	is	a	‘low	road	path’,	associated	with	the	United	States	
and	the	United	Kingdom,	which	combines	high	levels	of	creative	competitiveness	with	much	higher	levels	
of	 inequality”	 (Florida,	Mellander,	&	King,	2015).	Peck	 (2007)	argues	 that	particularly	with	 the	 low	road	









initiation	of	 culture-driven	urban	 regeneration	has	 come	 to	occupy	a	pivotal	position	 in	 the	new	urban	
entrepreneurialism	and	in	the	headspace	of	city	mayors,	government	agencies,	and	policy	makers	(Miles	
&	Paddison,	2005).	The	adoption	of	this	narrative	has	gone	mainstream	in	the	media,	with	a	number	of	
American,	British,	Australian,	 and	Canadian	newspaper	articles	demonstrating	 the	 ‘add	culture	and	 stir’	
school	 of	 thought	 (Gibson	 &	 Stevenson,	 2004,	 n.p).	 Global	 headlines	 such	 as	 “Cool	 cities	 may	 defy	
planning:	 leaders	 believe	 new	 image	 could	 boost	 state	 economy”;	 “Mid-sized	 cities	 get	 hip	 to	 attract	
creative	professionals”;	 and	“Can	 the	arts	 cash	 in	on	cities?”	 (Gibson	&	Stevenson,	2004,	n.p)	 reinforce	





that	 hides	 the	 social	 deprivation	 in	 the	 peripheries,	 and	 disregards	 the	 real	 culture	 of	 their	 residents	
(Evans	G,	2003;	Mooney,	2004;	Garcia	2004).	Despite	this	criticism,	globally	we	see	cities	have	started	to	
make	 themselves	more	attractive	 to	 the	 ‘creative	class’	 in	an	effort	 to	capture	 these	 fast	growing,	high	
human	capital	 sectors	 (human	capital,	 knowledge	economy,	business	and	consumer	 services)	 (UNESCO,	
2007).	Cities	investing	in	these	fast-growing	creative	sectors	are	seeing	rapid	growth,	not	only	in	high-tech	
and	 finance-	 related	 sectors,	 but	 also	 in	 the	 rise	of	 employment	 in	 art,	 design,	 film,	 and	other	 creative	
industries	(Creative	City	Network	Canada,	n.d;	Creative	London,	n.d;	UNESCO,	2007).		
	
A	critique	of	 this	approach	 is	 that	culture-led	 regeneration,	whilst	 improving	a	city’s	 competitiveness	 in	


















as	 a	 growing	 economic	 sector	 worldwide	 (Foord,	 2009).	 As	 with	 the	 argument	 posed	 by	 Bell	 &	 Janye	
(2003),	policy	emulation	and	confusion	over	classification	and	social	objectives	is	evident	in	most	culture-
led	urban	regeneration	projects.	Pratt	(2005)	poses	the	question:	are	cultural	industries	and	public	policy	




Negative	 views	 associated	 with	 culture-led	 urban	 regeneration	 are	 perhaps	 best	 summarised	 by	







a	 handful	 of	 voices	 that	 view	 culture-led	 regeneration	 as	 something	 far	 more	 complex.	 Adopting	 this	
perspective	 allows	 for	 an	 understanding	 of	 culture-led	 urban	 regeneration	 through	 the	 lens	 of	
placemaking	and	urban	identity	debates	rather	than	focusing	on	economic	impact.	These	debates	see	the	




and	 re-organising.	 It	 is	 argued	 that	a	multi-dimensional	 view	on	urban	 regeneration	needs	 to	be	 taken,	
whereby	 a	 top-down	 as	 well	 as	 bottom-up	 approach	 to	 culture	 is	 taken,	 known	 as	 ‘socially	 rooted’	
development	(Moulaert,	Demuynck,	&	Nussbaumer,	2004).	
	
Observing	culture-led	urban	regeneration	 initiatives	through	the	 lens	of	placemaking	and	urban	 identity	
building,	 rather	 than	 economic	 impact	 or	 competitiveness,	 offers	 an	 opportunity	 to	 construct	 a	 more	










‘Placemaking’	 is	 a	multi-faceted	 approach	 to	 the	 planning,	 design	 and	management	 of	 public		





initiatives	 are	 planned	 to	 improve	 the	 physical	 conditions	 of	 places,	 increase	 economic	 growth	 and	
environmental	 sustainability,	 in	 order	 to	 facilitate	 better	 social	 life	 for	 people	 (Roberts	&	 Sykes,	 2000).		






a	 role	 along	 with	 socio-cultural,	 economic,	 political,	 ecological	 initiatives.	 This	 nuanced	 perspective	 is	
given	 by	 Moulart,	 Demuynck	 and	 Nussbaumer	 who	 acknowledge	 that	 whilst	 most	 culture-led	
development	 literature	 stresses	 the	 positive	 effects	 of	 large-scale	 architectural	 projects	 on	 local	
employment	and	economy,	these	effects	are	difficult	 to	quantify	and	can	often	be	exaggerated	 -	unless	





avenues	 in	 Paris,	 the	 Rome	of	 the	 Renaissance	 Popes,	 or	 the	 contemporary	Waterfront	 developments,	
post-modern	 shopping	 centers	 as	 architectural	 hypes,	 temples	 of	 culture	 such	 as	 the	 Guggenheim	
museums’,	 museum	 parks	 in	 Rotterdam	 and	 Berlin	 and	 so	 on	 (Moulaert,	 Demuynck,	 &	 Nussbaumer,	
2004).	
	
Cultural	 initiatives	 that	 are	 linked	more	directly	 to	 a	 specific	 community	or	 neighbourhood	 seem	 to	be	




On	 a	 neighbourhood	 level,	 the	 promotion	 of	 culture	 can	 refer	 to	 cultural	 infrastructure	 developments	
such	as	the	development	of	a	building	for	theatre	groups	or	dance	schools	or	exhibition	space	that	is	often	













Taking	 this	 approach	 results	 in	 “physical	 achievements,	 including	 artworks,	 as	 the	main	 if	 not	 the	 only	
basis	of	city	and	neighbourhood	development”	(Moulaert,	Demuynck,	&	Nussbaumer,	2004:	153).		
	
Moulart,	 Demuynck,	 and	Nussbaumer	 (2004)	who	 offer	 instead	 a	 socially-rooted	 perspective	 challenge	
this	limiting	view	on	culture:	
	
A	 socially	 rooted	 view	 is	 a	 view	which	 values	 the	multi-dimensional	 role	 of	 culture	 in	






by	 themselves	 or	 in	 co-operation	 with	 neighbourhood	 communities	 or	 social	 groups	 within	 the	 city”	
(Moulaert,	Demuynck,	&	Nussbaumer,	2004:	155).	Within	the	culture-led	urban	regeneration	debate,	the	
term	 ‘beautification’	 is	 used	 to	 describe	 the	 regeneration	 process,	 and	 it	 holds	 many	 negative	










forms	of	 urban	 regeneration,	 one	 that	 relies	 on	 cultural	 production	models	 of	 renewal	 (namely	 artists,	


























were	 in	 place	 to	 allow	 for	 the	 development	 of	 a	 neighbourhood	 like	Maboneng.	 Firstly,	 the	 history	 of	
Johannesburg	as	a	city	outlined	by	an	urban	timeline	reveals	the	high	 level	developmental	changes	that	
happened	to	the	city	 from	the	1940’s	 to	present,	which	can	be	examined	through	the	themes	of	 influx,	
exodus,	generation	and	decline.	City	maps	spatially	illustrate	how	these	changes	transformed	the	face	of	











“If	 Johannesburg	 is	 to	 prosper	 and	 provide	 a	 place	 where	 people	 can	 live	 decently,	 it	 must	 allow	 people	 to	






sub-	 Saharan	 Africa	 (Bremner,	 2000).	 Situated	 in	 the	 province	 of	 Gauteng,	 Johannesburg	 is	 currently	





of	Apartheid	continues	 to	perpetuate	 the	 segregation	between	 the	have-nots	 from	the	have-lots	along	
racial	lines	(Bremner,	2000).			
	





































































































and	 space	 (Tomlinson,	 Beauregard,	 Bremner,	&	Magcu,	 2003)	 therefore	 entrenching	over	 time	 a	white	




still	 firmly	 rooted	 in	 the	 spatial	 order	 of	 the	 post-Apartheid	 Johannesburg	 city.	 These	 development	
patterns	have	been	compounded	over	time,	resulting	in	the	current	location	of	significant	urban	facilities,	
notably	 shopping	 centers,	 offices,	 cinemas	 and	 restaurants	 being	more	 concentrated	 in	 the	 previously	
‘white’	residential	Northern	suburbs	than	ever	before	(SA	Reconciliation	Barometer,	2005).	
	
Given	 the	 context	 of	 the	 inner	 city,	 some	would	 argue	 that	 Johannesburg	CBD	has	 deteriorated	 to	 the	












new	 business	 districts	 such	 as	 Sandton,	 Rosebank	 and	Hyde	 Park	 and	 the	 rapid	 securitisation	 of	 gated	
communities	in	the	suburbs	(Bremner,	2000).	
	
Since	 democracy	 in	 1994,	 the	 City	 of	 Johannesburg	 has	 looked	 at	 ways	 to	 put	 a	 stop	 to	 the	 declining	
condition	 of	 the	 inner	 city	 and	 put	 policies	 and	 structures	 in	 place	 in	 order	 to	 encourage	 attract	
reinvestment	in	the	 inner	city.	Since	2004,	Urban	Development	Zones	(UDZ’s)	were	implemented	as	a	tax	
incentive	 initiative	 to	 encourage	 private	 sector	 investments	 back	 to	 the	 inner	 city	 to	 stimulate	 urban	
renewal	in	specific	areas	that	have	declined	(Huchzermeyer,	2014)	in	order	to	address	the	severe	capital	
flight	 from	 the	 inner	 city	 since	 the	 1980’s.	 A	 ‘Regeneration	 Charter’18	 went	 into	 effect	 in	 2007	 in	
conjunction	 with	 an	 Inner	 City	 Streetscape/Public	 Environment	 Upgrade	 Plan19,	 which	 aimed	 to	 make	
streets	more	walkable.	Upgrades	of	 the	public	 environment	were	 intended	 to	occur	 in	 certain	 areas	 to	
support	the	walkable	initiative	in	the	city.	
	
Therefore	 during	 this	 period,	 culture-led	 urban	 regeneration	 developments	 like	 Maboneng	 became	
increasingly	 important	to	the	City	of	Johannesburg,	as	 it	attempted	to	demonstrate	success	 in	obtaining	
private	sector	reinvestment	in	the	city,	and	validating	that	Johannesburg	is	indeed	a		‘world	class	African	
city’20.	 Despite	 the	 inner	 city	 being	 perceived	 as	 a	 ‘no-go’	 zone	 for	 most	 middle	 class	 suburbanites,	
Hoogendoorn	 &	 Gregory	 (2016)	 argue	 that	 the	 exponential	 rise	 of	 social	 media,	 combined	 with	 the	
increased	momentum	in	urban	renewal	initiatives	implemented	by	the	private	and	public	sphere	in	many	
cities	 in	South	Africa	have	resulted	 in	a	 interesting	outcome	whereby	some	middle	class	people	(mostly	














InstaMeets21	 (Hoogendoorn	 &	 Gregory,	 2016).	 However,	 this	 process	 is	 argued	 to	 be	 a	 double-edged	















Maboneng	 was	 founded	 in	 2009	 when	 property	 developer	 Jonathan	 Liebmann	 bought	 a	 cluster	 of	
warehouses	 in	a	 run-down	city	block	bordered	by	Main	Street,	Fox	Street,	and	Berea	Street.	 Liebmann	
named	his	first	development	‘Arts	on	Main’	and	filled	the	space	with	galleries,	restaurants,	retailers	and	
prominent	artist	studios	 (Mason,	2015).	From	the	outset,	Liebmann’s	real	estate	company,	Propertuity,	
targeted	 older	 inner	 city	 buildings	 that	 were	 previous	 industrial,	 soft	 manufacturing	 or	 old	 office	














a	 large	 range	 of	 residential,	 commercial,	 industrial	 and	 institutional	 real	 estate	 offerings.	 Each	
development	displays	elements	of	mixed-use	design,	with	a	strong	focus	on	city	living	and	street	culture.	




















a	 residential	and	business	area.	 It	has	a	population	density	of	8084	per	km²	with	89,3%	of	 the	
total	population	being	African	black	(Statistics	South	Africa,	2016;	Frith,	2016).	






Therefore,	 pre-2009,	 the	 makeup	 of	 the	 now	Maboneng	 area	 was	 a	 combination	 of	 industrial	 (New	




within	 four	 neighbouring	municipal	 areas,	 namely	 City	 and	 Suburban,	 Jeppestown,	New	 Doornfontien	















The	 timing	 of	 the	 Arts	 on	Main	 (Propertuity’s	 first	 development	 establishing	 what	 is	 now	Maboneng)	
development	 dovetailed	 with	 incredibly	 low	 property	 prices	 in	 the	 inner	 city,	 and	 the	 UDZ’s,	 which	









From	 the	 outset,	 the	 vision	 of	 the	 developer	 was	 to	 nurture	 an	 artistic	 community	 and	 an	 area	 with	
creative	entrepreneurship	at	 its	core	 (Propertuity,	2016).	 ‘Arts	on	Main’	as	 the	name	suggests,	uses	art	
associations	to	build	social	capital	and	 interest	 in	 the	development,	attracting	acclaimed	artists	such	as	
William	 Kentridge22	 to	move	 into	 artist	 studios,	 signaling	 to	 others	 that	 this	 is	 the	 place	 for	 creativity,	
artistic	self-expression	and	 inner	city	 life	 (Propertuity,	2016).	The	Sunday	 ‘Market	on	Main’	 is	a	popular	
Sunday	destination	where	consumers	can	shop,	eat	out	and	enjoy	 live	entertainment	and	salsa	dancing	
from	a	number	of	pop	up	vendors	selling	clothing,	art,	food,	drinks,	curios	and	unique	design.	This	Sunday	










meaningfully	 engage	 people	with	 their	 urban	 environment.	 Through	 architecture,	 planning,	 design,	 art	
and	 investment,	 Propertuity	 seeks	 to	 “regenerate	 the	 culturally	 rich	 and	 dynamic	 neighbourhood	 by	
combining	 core	 principles	 to	 activate	 communities,	 promote	 transformation	 and	 create	 spaces	 with	
character	and	a	lasting	quality”	(Propertuity,	2016,	n.p).	
	
Propertuity’s	 development	 goal	 is	 for	Maboneng	 to	 become	 a	 high-density,	mixed-income	 community	
housed	 in	 mixed-use	 buildings,	 with	 a	 lively	 street	 and	 public	 space	 culture	 that	 is	 safe	 and	 clean.	
Propertuity	intends	to	further	densify	the	existing	buildings	they	own,	as	they	believe	“density	increases	
the	number	of	people	 living	and	working	 in	 the	area	and	creates	energy.	Propertuity	believes	 it	 is	vital	
that	Maboneng	be	a	mixed-income	community	that	encourages	a	reduction	in	the	disparities	of	income	












In	 terms	 of	 geography,	 most	 creative	 industries	 in	 Johannesburg	 are	 scattered	 across	 the	 northern	




Each	 building	 that	 was	 developed	 in	 Maboneng	 by	 Propertuity	 was	 given	 a	 building	 name,	 which	









city,	 or	 urban	 development	 agencies.	 These	 developments	 include:	 Ghandi	 Square	 bus	 and	 taxi	 rank	





be	named	after	 their	municipal	 suburb	names:	City	and	Suburban,	 Jeppestown,	Doornfontien	and	New	
Doornfontien.		
	
Much	 like	 the	 global	 literature	 arguing	 in	 favour	of,	 or	 fiercely	 disagreeing	with	 the	 role	of	 culture-led	
















“new	 urban	 wave	 where	 people	 of	 every	 skin	 colour	 are	 mingling	 together.”	 The	 blogger	 described	









Leisure,	 a	 leading	 New	 York-based	 travel	 and	 tourism	 magazine	 with	 more	 than	 4.8-million	 readers	
(Joburg	Development	Agency	(JDA),	2015,	n.p)	
	
“Maboneng	 is	 a	 tangible	 example	of	 an	urban	 industrial	 area	 in	 transformation.	 The	 creative	 re-use	of	
predominately	vacant	post-industrial	space	has	reshaped	the	built	environment	into	hybrid	architecture.	








Maboneng	 is	 now	 viewed	 as	 a	major	 inner	 city	 destination,	 reports	 the	UK’s	 leading	 daily,	 The	 Times;	
"This	is	not	the	place	for	tourists	looking	for	beautiful	architecture	and	city	walks.	It's	for	people	prepared	




playground	 or	 the	 home	 of	 the	 hippies,	 whatever	 floats	 your	 boat	 the;	 Maboneng	 Precinct	 is	 a	






Similarly,	 the	 idea	 that	culture	can	be	employed	as	a	driver	 for	urban	economic	growth	 is	emphasised,	
and	 it	 is	with	 this	mind-set	 that	culture	has	become	part	of	 the	new	orthodoxy	by	which	cities	seek	 to	
enhance	 their	 competitive	 position	 (Miles	 &	 Paddison,	 2005).	 Superficially,	 at	 least,	 it	 seems	 that	












Maboneng’s	 rise	 to	 fame	 in	 Johannesburg	 is	not	good	news	 for	everyone.	The	Daily	Maverick,	 a	 South	









What	 is	 evident,	 however,	 is	 that	 Maboneng	 has	 come	 to	 reflect	 the	 growing	 disenchantment	 and	
frustration,	which	m a n y 	inner	city	residents	feel.	In	2015,	members	of	the	crumbling	Jeppestown	men’s	
hostels,	a	few	blocks	from	Fox	Street,	marched	through	Maboneng	while	chanting:	“We	want	to	eat	sushi	
in	Maboneng!”	(Lupindo,	2015,	n.p).	The	local	residents	from	Jeppestown	were	demanding	that	the	then	





This	 incident	 highlights	 the	 tension	 between	 low	 cost/affordable	 housing	 provision,	 which	 is	 typically	





















Whilst	 Maboneng	 has	 been	 controversial,	 it	 seems	 it	 is	 not	 to	 blame	 for	 protests	 that	 started	 in	






really	 careful	 about	 the	ways	 in	which	 they	are	developed.	Middle-class	people	 come	 in	on	weekends,	
holidays	 and	 evenings,	 but	 we	 never	 see	 them	 here	 any	 other	 time.	 To	 what	 extent	 are	 people	 who	



















As	 the	 Maboneng	 Precinct	 continues	 to	 expand	 into	 the	 gritty,	 low-income	 suburbs	 of	 Jeppestown,	
Doornfontien	 and	New	Doornfontein	 that	 surround	 it,	we	 do	 need	 to	 question	who	 is	 being	 excluded	
from	the	culture-led	urban	regeneration	 in	Maboneng,	 this	 ‘place	of	 light’,	and	who	 is	being	 left	 in	 the	
darkness.	What	sort	of	speculation	on	proximal	properties	might	be	taking	place,	whether	 it	 is	 through	




Does	 Maboneng	 demonstrate	 a	 socially	 rooted	 urban	 regeneration	 view	 which	 values	 the	 multi-




















be	 found	 in	 Propertuity’s	 book	 titled	 ‘Propertuity:	 Developing	 a	 neighbourhood	 economy’	 (Propertuity,	
2016)	which	 aimed	 to	 capture	 the	 growth	 story	 of	 the	Maboneng	 neighbourhood	 since	 its	 inception	 in	
200926.	 This	data	 section	 therefore	draws	purely	on	Propertuity	 company	data	 from	 the	2016	book	 that	was	
published,	 as	 well	 as	 personal	 observations	 and	 photography	 in	 order	 to	 demonstrate	 change	 in	 the	
neighbourhood.	
	
For	 ease	 of	 understanding,	 the	 data	 section	 will	 be	 reviewed	 within	 three	 categories	 that	 form	 part	 of	 the	
definition	 of	 urban	 regeneration27,	 namely	 the	 social,	 the	 physical	 and	 the	 economic	 regeneration.	 The	 first	
category	 refers	 to	 social	 data,	 which	 is	 data	 relating	 to	 demographics,	 organisations	 and	 institutions	 that	






























of	 all	 residential	 units	 sold	 by	 Propertuity	 were	 occupied	 by	 the	 owners	 (Propertuity,	 2016),	 which	
illustrates	 that	 the	 ‘buy	 to	 rent’	model	 in	 Maboneng	 is	 popular	 with	 66%	 of	 the	 residential	 owners	
preferring	to	buy	property	to	rent	out	for	profit,	rather	than	buying	the	property	to	live	in.	
	











In	 terms	 of	 race,	 property	 ownership	 of	 residential	 units	 reflects	 a	 diverse	 racial	 split.	 There	 is	 a	 bias	
towards	 White	 ownership,	 with	 47%	 of	 all	 units	 being	 purchased	 by	 White	 owners.	 Black	 ownership	
comes	 in	 at	 27%	 and	 Indian	 ownership	 follows	 at	 14%.	 The	 remaining	 12%	 of	 owners	 opted	 not	 to	
disclose	their	race	in	the	OTP	documentation		(Propertuity,	2016).	
	
Regarding	 the	 rental	breakdown	of	 residential	units,	 the	data	 shows	 that	 the	vast	majority	 (66%)	of	all	
rentals	are	 leased	by	black	 tenants,	 followed	by	22%	being	 leased	by	White	 tenants,	and	8%	 leased	by	
53 
		







reflects	 a	 predominantly	 single	 ownership	 status	 of	 57%,	 followed	 by	married	 couples	 at	 22%.	 19%	of	
owners	preferred	not	 to	disclose	 their	marital	 status28.	A	 small	 proportion	of	 owners	 (2%)	were	either	
divorced	or	widowed	(Propertuity,	2016).	
	
In	 contrast	 to	 ownership,	 the	 rental	market	 in	Maboneng	 by	marital	 status	 gives	 an	 indication	 of	 the	
lifestage	of	the	tenants,	which	similarly	reflects	a	predominantly	single	(47%)	marital	status,	followed	by	











Likewise,	 South	 Africans	 similarly	 dominate	 rental	 within	 Propertuity	 developments,	 with	 domestic	
tenants	 accounting	 for	 78%	of	 all	 rentals	 in	 comparison	 to	 22%	being	 rented	by	 foreigners.	 Foreigners	
identified	 in	 the	 data	 come	 from	 Australia,	 Netherlands,	 United	 States,	 United	 Kingdom	 as	 well	 as	 a	
number	 of	 SADC	 countries	 such	 as	 Angola,	 Botswana,	 Democratic	 Republic	 of	 the	 Congo,	 Lesotho,	














1.	 Trim	Park	 Public	gym	 Outdoor	training	facility	
2.	 Common	Ground	 Public	park	 Green	space/playground	
3.	 Skatistan	 NPO	 Youth	empowerment.	Skateboarding.	
4.	 Lalela	 NPO	 Youth	empowerment.	Art	after	school.	
5.	 I	was	shot	in	Joburg	J	 Business	 Street	kid	empowerment.	Photography.	
6.	 Spark	School	 Junior	school	 Affordable	education	
7.	 African	School	of	Excellence	 High	school	 Affordable	education	
8.	 MOAD	 Museum/gallery	 Art	
9.	 POPArt		 Theatre	 Performance	
10.	 Bioscope	 Business	 Entertainment	
11.	 Rooftop	Salsa	 Business	 Dancing	
12.	 Main	Street	Walks	 Business	 Inner	City	Tour.	Culture.	Food.	Architecture.	
Table	2:	List	of	cultural	organisations	or	activities	in	Maboneng	(Propertuity,	2016)	
	
Propertuity	has	 invested	 in	public	 spaces	 such	as	Trim	Park	and	Common	Ground	Park	 (see	Figure	6,	p	
56).	Trim	Park	is	a	Propertuity-led	sidewalk	development	designed	on	the	street	level	directly	outside	the	
entrance	to	the	Access	City	building	on	Beacon	Street.	Trim	Park	is	a	public	gym	designed	to	be	accessible	
to	anyone	 interested	 in	exercise	and	 is	 fitted	with	workout	structures,	boxing	bags	and	a	 running	track	
that	wraps	around	Access	City	(Propertuity,	2017).	Common	Ground,	another	Propertuity	development,	is	




Whilst	 the	 exterior	 of	 Common	 Ground	 has	 small-formalised	 vending	 stations	 that	 are	 street	 facing,	
catching	 the	 busy	 pedestrian	 footfall	 in	 the	 area.	 	 The	 stations	 were	 designed	 for	 previous	 ‘informal	










school	 education	with	 an	 international	 signature	 academic	model,	 advanced	professional	 development	
programme	and	enhanced	operational	approach	(The	African	School	of	Excellence,	2017).	
	
Propertuity	 currently	 supports	 community-led	 projects	 such	 as	 Skateistan	 and	 Lalela.	 Skateistan	 is	 a	
community	project	and	a	non-profit	organization	(NPO)	that	operates	 in	Van	Beek	Street	 in	Maboneng.	
Skateistan	 uses	 skateboarding	 as	 a	 tool	 for	 empowering	 youth,	 to	 create	 new	 opportunities	 and	 the	
potential	for	change	(Skateistan,	2017).	Propertuity	had	provided	financial	support	to	this	NPO	by	giving	
them	 a	 20-year	 rent-free	 lease	 (Propertuity,	 2016).	 Lalela	 is	 a	 community	 project	 and	 NPO,	 which	





Other	 community-led	 initiatives	 include	 ‘I	 was	 shot	 in	 Joburg’,	 POPArt	 Performing	 Arts	 Centre,	 the	
Museum	of	African	Design,	 the	Bioscope	 Independent	Cinema,	Rooftop	 Salsa	 and	Main	 Street	Walks.	 I	



















sustainable	 cinema	 theatre	 for	 interesting	 and	 engaging	media	 in	 Johannesburg.	 Since	 the	 Bioscope	 is	
independent,	 it	 has	 the	 freedom	 to	 exhibit	 exciting,	 risky	 and	 provocative	 work	 across	 all	 media	
platforms.	This	creative	programming	has	 in	the	past	 included:	art	 house	 classics,	contemporary	world	
cinema,	classic	 blockbusters,	documentaries,	South	 African	 films,	experimental	 films,	 shorts	digital	arts	






Rooftop	 Salsa	 provides	 an	 inner	 city	 space	 for	 scores	 of	 dancers	 (and	 aspiring	 dancers)	 to	 spend	 their	
Sunday	afternoons	swaying	to	Afro-Cuban	rhythms	(Rooftop	Salsa,	2017,	n.p).	
	
Main	 Street	Walks	 encourages	 people	 to	 rediscover	 the	 inner	 city	 on	 foot	 and	 using	 public	 transport.	
These	walking	tours	claim	to	“go	beyond	mere	tourist	rubbernecking,	with	guided	tours	commencing	in	












cleaning,	 security	and	dealing	with	 the	city	 council	on	 issues	 relating	 to	 the	public	 space	management.	
Propertuity,	 in	 partnership	with	 other	 stakeholders,	 also	 raise	 funds	 from	 the	 private	 sector	 for	 public	
space	upgrades	and	art	installations	(Propertuity,	2016).	
	
Over	 and	 above	 the	CID	management	 of	Maboneng,	 Propertuity	 has,	 since	 2009,	worked	with	 Stallion	








2016	Statistics:	 	 	 	 	 Johannesburg	Central	 Randburg	
Murder	 	 	 	 	 	 75	 	 	 3	
Attempted	Murder	 	 	 	 70	 	 	 22	
Common	Robbery		 	 	 	 1322	 	 	 200	
Robbery	with	aggravating	circumstances	 	 1694	 	 	 448	
Theft	out	of	or	from	motor	vehicle	 	 	 1471	 	 	 774	







































population	 density	 figures	 of	 9,683	 per	 km
2
(Statistics	 South	 Africa,	 2016;	 Frith,	 2016).	 The	 high			

















In	 2009	 Arts	 on	Main	was	 launched	 and	 Propertuity	 founded	 the	 neighbourhood	 of	Maboneng.	 From	
2009	to	2015,	Propertuity	developed	34	buildings	in	Maboneng,	using	the	principles	of	mixed-use	design	
and	 increased	 building	 densities	 (see	 Figure	 4,	 p	 34).	 These	 34	 buildings	 currently	 house	 9,528	 people	
who	work	and	reside	in	Maboneng	(Propertuity,	2016).	Table	3	(page	61)	lists	and	names	the	buildings	in	




1. Arts	on	Main	 	 Art	&	Culture,	Restaurants,	Retail,	Entertainment,	Public	Art	
2. Urban	Fox	 	 	 Residential,	Retail,	Fitness	
3. Evolution	House	 	 Residential,	Retail,	Restaurant	
4. Revolution	House	 	 Residential,	Retail,	Restaurant	
5. Craftsman’s	Ship	 	 Residential,	Retail,	Restaurant,	Public	Art	
6. Fox	Street	Studios	 	 Restaurant,	Retail	
7. The	Main	Change	 	 Commercial	(Offices)	Entertainment,	Art	&	Culture	
8. Main	Street	Life	 	 Restaurant,	Retail,	Residential	(Hotel),	Art	&	Culture	
9. Maverick	Corner	 	 Restaurant,	Retail,	Art	&	Culture,	Public	Art	
10. Betty	Fox	 	 	 Arts	&	Culture,	Restaurant,	Retail	
11. 305	Fox	 	 	 Arts	&	Culture,	Entertainment,	Restaurant	
12. Remed’s	View	 	 Residential,	Retail,	Restaurant,	Public	Art	
13. Curiocity	Backpackers		 Residential	(Backpackers),	Retail,	Restaurant,	Public	Art	
14. Communality	 	 Residential,	Retail	
15. Situation	East	 	 Residential,	Public	Art	
16. Sandhill	 	 	 Residential,	Public	Art	
17. MOAD	 	 	 Gallery,	Public	Art,	Retail	
18. Rocket	Factory	 	 Retail,	Residential,	Restaurant	
19. The	Trinity	Sessions	 	 Commercial	(Office),	Art	&	Culture	
20. Living	MOAD	 	 Residential,	Public	Art,	Restaurant	
21. Artisan	Lofts	 	 Residential,	Restaurant	
22. Drivelines	 	 	 Residential,	Retail,	Restaurant	
23. Vuja	De	 	 	 Art	&	Culture,	Retail	
24. Access	City	 	 	 Commercial,	Retail,	Public	Art,	Fitness,	Entertainment,	Restaurant	
25. Trim	Park	 	 	 Fitness	
26. New	Now	 	 	 Commercial	(Office),	Art	&	Culture,	Public	Art	
27. Common	Ground	 	 Restaurant,	Retail	
28. Market	Up	 	 	 Commercial	(office),	Art	&	Culture,	Public	Art	
29. Aerial	Empire	 	 Residential,	Entertainment,	Public	Art,	Restaurant	
30. Hallmark	House	 	 Residential,	Hotel,	Retail,	Entertainment,	Restaurant	
31. Transport	Square	 	 Public	Art	
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32. W+A	 	 	 Commercial	(Office),	Restaurant,	Art	&	Culture	
33. August	House	 	 Commercial	(Artist	Studios),	Residential	














Propertuity	 has	 been	 co-invested	 in	 the	 improvement	 of	 the	 overall	 image	 of	 the	 neighbourhood	 (see	
Figure	10,	p	63)	through	streetscape	upgrading,	which	involved	investment	in	the	planting	of	indigenous	
trees,	 the	 repaving	 of	 sidewalks	 and	 an	 increase	 in	 security	 and	 street	 cleaning	 services	 (Propertuity,	
2016).	 Between	 2009	 and	 2015,	 Propertuity	 planted	 1007	 indigenous	 trees	 in	 Maboneng,	 lining	 the	










Streetscape	 lighting	 was	 improved,	 with	 each	 building	 façade	 owned	 by	 Propertuity,	 fitting	 with	
additional	 lighting,	 making	 the	 streets	 less	 dark.	 On	 Fox	 Street	 palettes	 were	 re-purposed	 into	 street	

















In	 terms	 of	 the	 cost	 of	 purchasing	 residential	 units	 in	 the	Maboneng	 Precinct,	 45%	 of	 the	 residential	
properties	purchased	by	2016	cost	less	than	R500,000	with	26%	costing	between	R500,000	and	R750,000,	




With	 respect	 to	 rental	 pricing	 for	 residential	 units,	 the	 largest	 rental	 segment,	making	up	37%	of	 total	
rentals	 cater	 to	 the	 student	 and/or	 low-income	market30	 that	 is	 seeking	 accommodation	 for	 less	 than	
R3500	per	month.	 The	 second	 largest	 rental	 segment,	making	up	24%	of	 the	 rental	 category,	provides	
housing	for	R3500	-	R4500	per	month	to	young	professionals.	The	third	largest	segment,	making	up	18%	
of	the	rental	market,	provides	leases	priced	between	R4500	–	R5500;	and	17%	of	leases	come	in	between	





















































































































To	 date,	 Propertuity	 has	 only	 invested	 in	 inner	 city	 areas	 that	 are	 part	 of	 the	 UDZ	 tax	 incentive	 in	
Johannesburg.	 The	 tax	benefit	 allows	a	buyer	 to	 reclaim	30%	of	 the	purchase	price	as	 a	 tax	deduction	









amount.	 The	 deal	 between	 RMH	 and	 Propertuity	 immediately	 boosted	 investor	 confidence	 in	 the	







Looking	 forward	 to	 the	 future	 plan	 in	 the	 Maboneng	 neighbourhood,	 Propertuity’s	 development	
intention	is	to	add	bulk37	to	the	existing	cluster	of	buildings	they	own	(see	Figure	4,	p	34),	with	the	vision	
to	increase	densities	and	expand	on	the	numbers	of	people	living	and	working	in	Maboneng	(see	Figure	
12,	 p	 67).	With	 the	RMH,	Propertuity	 anticipates	 that	by	 the	 year	 2020,	 they	would	have	developed	a	
total	 of	 74	mixed-use	 buildings	 in	Maboneng,	 which	 will	 house	 businesses,	 residents	 and	 institutions,	
equating	 to	 a	 forecast	 total	 of	 27,564	 people	 living	 and	 working	 in	 Propertuity-owned	 buildings	
(Propertuity,	2016).	
	








precinct	 (Propertuity,	 2016),	 as	 well	 as	 upgrading	 15,068	 square	 meters	 of	 sidewalk,	 increasing	 their	







the	 rest	 of	 the	 neighbourhood	 and	what	 kind	 of	 communities	 shares	 space	 in	Maboneng.	 In	 order	 to	
illustrate	an	extreme	contrast	of	a	Propertuity	development,	so	some	of	the	rougher	neglected	buildings	
in	the	neighbourhood,	a	photograph	was	taken	from	Situation	East,	a	Propertuity	development	at	the	top	
of	 Fox	 Street	 (see	 Figure	 13,	 p	 68),	 which	 illustrates	 the	 stark	 contrasts	 between	 new	 Maboneng	










and	vice	versa.	The	people	 in	 this	photograph	are	waste	pickers,	who	work	 long	hard	hours	 collecting	
recyclable	 waste	 in	 order	 to	 provide	 for	 their	 families.	 This	 is	 an	 example	 of	 the	 harsh	 contrasts	































































residential	units,	 	 47%	of	buyers	are	between	25	–	34	years	old.	 There	 is	 a	 strong	buy	 to	 rent	dynamic,	with	
many	owners	 opting	 to	 lease	 their	 investments.	 This	 dynamic	makes	 the	 rental	market	 in	Maboneng	 is	 even	













up	 the	majority	of	housing	 in	Maboneng,	Black/Indian	 tenants	made	up	74%	of	 rentals	whereas	White	
tenants	made	up	22%.		When	looking	at	the	ownership	data,	we	see	a	different	picture,	with	47%	of	all	
ownership	being	White	(Propertuity,	2016).		This	data	illustrates	that	the	ownership	data	in	terms	of	race	








Therefore,	 it	 can	 be	 argued	 that,	 given	 the	 context	 of	 South	 Africa,	 the	 Apartheid	 history,	 and	 spatial	
segregation	 that	 is	 still	 apparent	 today	 in	 the	 City	 of	 Johannesburg,	Maboneng	 as	 a	 small	 geographic	






Property	prices,	 in	both	ownership	and	 rental	 categories	 in	Maboneng	allow	 for	a	 spectrum	of	 income	
groups	to	reside	within	Propertuity	buildings.	Many	of	the	buildings	were	intentionally	designed	to	offer	a	











The	Maboneng	 data	 chapter	 provides	 no	 income	 data	 on	 owners	 and	 renters,	 which	 is	 a	 shortfall	 for	









• 45%	of	 the	 residential	 properties	 cost	 less	 than	R500,000.	Assuming	properties	below	R500,000	
were	in	a	price	category	of	between	R400,000	-	R500,000	range	(given	that	the	minimum	cost	of	
mortgage	 financed	 properties	 is	 typically	 about	 R400,000),	 this	 would	 therefore	 require	 a	





In	 order	 to	make	 these	 extrapolations,	 a	 clearer	 sense	of	 household	 income	 segmentation	 is	 required.	


















In	 South	 Africa,	 according	 to	 the	 Centre	 for	 Affordable	 Housing	 Finance	 in	 Africa	 (Table	 5)	 we	 see	 the	
following	(The	Centre	for	Affordable	Housing	Finance	in	Africa	(CAHF),	2016):	
	
• 46.9%	 of	 South	 African	 households	 have	 incomes	 of	 less	 than	 R3,500	 per	month	 and	 can	 only	
access	 subsidized	 housing	 (the	 maximum	 housing	 subsidy	 is	 up	 to	 R160,000)	 (The	 Centre	 for	
Affordable	 Housing	 Finance	 in	 Africa	 (CAHF),	 2016	 ;	 Business	 Tech,	 2016).	 In	 effect,	 what	 this	





would	 be	 a	 combination	 of	 the	 ‘second	 lowest’	 to	 ‘low	 emerging	middle’	 class	 consumers	 (The	
Centre	for	Affordable	Housing	Finance	in	Africa	(CAHF),	2016	;	Business	Tech,	2016).	Similarly,	this	
group	 would	 have	 limited	 to	 no	 access	 to	 Maboneng	 real	 estate	 from	 a	 property	 purchase	
		
perspective,	 however,	 the	 higher	 earners	within	 this	 income	 group	 could	 potentially	 access	 the	
bottom-end	of	the	rental	market	in	Maboneng,	with	rental	units	available	for	less	that	R3,500	per	























be	 affordable	 to	 the	 ‘emerging	 middle’	 class,	 which	 are	 typically	 households	 earning	 between	
R9,000	–	R19,500	per	month.	 (Assuming	 tenants	 spend	25%	of	 their	 total	household	 income	on	
rent).	Within	the	Maboneng	context	this	category	of	rentals	was	made	up	of	students	studying	in	
Johannesburg	as	well	as	low-income	households.	





• 17%	 of	 rental	 units	 in	 Maboneng	 provided	 accommodation	 for	 between	 R5,500	 –	 R7,000	 and	
catered	to	the	low	middle	class	(earning	a	monthly	income	of	between	R19,500	–	R31,	500)	
• 4%	 of	 rental	 units	 in	 Maboneng	 provided	 accommodation	 for	 between	 R7,000	 +	 which	 would	
cater	to	all	income	classes	from	emerging	middle	class	and	upwards.	
	
In	 summary,	what	 this	means	 regarding	 rentals,	 is	 that	 the	picture	 is	 similar,	however	 it	 is	 slightly	more	




This	 analysis	 on	 understanding	 what	 Maboneng	 means	 when	 they	 say	 that	 they	 are	 being	 a	 “mixed	
income”	neighbourhood	highlights	the	need	for	a	more	rigorous	discussion	of	what	“mixed-income”	means	
in	South	Africa.	What	this	analysis	clearly	illustrates	is	that	Maboneng	caters	to	all	levels	of	the	middle	class	
consumer	 (which	 itself	 is	 a	 broad	 range	of	 income	 levels)	 far	more	 than	 it	 caters	 to	 the	 lowest,	 second	




city	prioritize	an	urban	middle	class	at	 the	expense	of	 the	urban	poor.	This	 income	analysis	confirms	Peck’s	
perspective.	 This	 analysis	 suggests	 that	 Maboneng	 provides	 for	 a	 strong	 mixed-income	 solution	 to	 a	
relatively	 homogenous	 group	 of	 middle	 class	 consumers,	 and	 that	 within	 this	 segment	 of	 middle	 class	











Rather	 than	 being	 an	 impenetrable	 enclave	 within	 the	 inner	 city,	 Maboneng	 is	 a	 space	 with	 porous	
boundaries	 that	are	 intentionally	 kept	open.	This	 stands	 in	 conflict	with	global	 literature,	which	argues	
that	most	 culture-led	 regeneration	projects	 are	 seen	 as	 ‘exclusive	 enclaves’	 designed	by	developers	 to	
benefit	the	wealthy	middle	class	(Kluth,	2014).			
	
The	 development	 and	 investment	 in	 public	 spaces	 like	 Trim	 Park	 (public	 gym)	 and	 Common	 Ground	
(permanent	 facilities	 and	 shop	 fronts	 for	 informal	 vendors),	 along	 with	 the	 attraction	 of	 educational	
institutions,	support	of	NPO’s	and	community	projects,	 illustrate	how	permeable	the	neighbourhood	of	

































In	 order	 to	 make	 a	 comparison	 of	 the	 heightened	 security	 risks	 associated	 with	 living	 in	 the	 city,	 a	
comparison	can	be	made	between	Johannesburg	Central	(the	inner	city)	and	Randburg	(a	largely	middle	
class	suburb).	The	middle	class	consumers	choosing	to	live	in	Maboneng,	could	just	as	easily	be	choosing	









• The	 robbery	 with	 aggravating	 circumstances	 rate	 in	 Johannesburg	 Central	 is	 3,8	 times	 higher	
than	in	Randburg.	







Johannesburg	where	 they	would	have	a	statistically	 less	 likely	chance	of	experiencing	crime,	 this	group	
desires	to	be	more	connected	to	the	city	and	to	a	community,	despite	the	potential	dangers	that	come	
with	 it	 (Dirsuweit,	 2002),	 despite	 South	Africa’s	 entrenched	 social	 norms	 and	perspectives	 about	 inner	
city	 living.	 	 To	 illustrate	 the	 point,	 a	 stones	 throw	 from	 Arts	 on	 Main	 are	 hijacked	 buildings	 with	 no	







































children	 from	 the	 neighbouring	 Jeppestown	 rip	 down	 the	 same	 street	 on	 their	 skateboards,	 a	 hipster	
cycles	his	 no	 gear	bicycle	 to	 a	 coffee	 shop	 to	 get	his	 caffeine	 fix	 and	passes	 a	 group	of	 Italian	 tourists	
taking	 a	 ‘selfie’	 on	 Kruger	 street,	 where	 the	 iconic	 M-A-B-O-N-E-N-G	 lights	 hang	 across	 the	 street.	
Entrepreneurs	 gather	 in	 open	workspaces	 and	 film	 crews	 soak	 up	 the	 textured	walls	 of	 buildings	 and	
public	art	that	make	this	space	so	exciting	to	photograph.	
	
It	 is	 evident	 that	 through	 its	 culture-led	 regeneration,	Maboneng	 has	 successfully	 attracted	 the	 super	
creative	 core	 such	 as	 artists,	 chefs,	 musicians,	 graphic	 designers,	 architects,	 and	 media.	 Indeed,	 the	
physical	 environment	 facilitates	 the	 desires	 of	 creative	 professionals	 to	 be	 part	 of	 this	 new	 youth-led	
Maboneng	identity.		
	







Maboneng	 is	 an	 example	 of	 a	 place	 that	 seems	 to	 be	 attracting	 people	 from	 differing	 demographic	
backgrounds	 who	 are	 likeminded	 in	 their	 desire	 to	 live	 in	 the	 inner	 city.	 They	 do	 not	 aspire	 to	 the	
suburban	 living	 of	 their	 counterparts,	 and	 find	 city	 living	 far	more	 attractive	 (even	 thought	 city	 living	









Therefore,	Maboneng	reflects	a	space	that	has	a	 favourable	 	 ‘people	 	climate’	 	 (Hansen	 	&	 	Niedomysl,		




In	 terms	of	social	 transformation,	 this	analysis	argues	 that	 it	 is	 socially-rooted	 (Moulaert,	Demuynck,	&	
Nussbaumer,	 2004),	 as	 the	 social	 transformation	 was	 in	 a	 sense	 stimulated	 by	 the	 developments	 of	
Propertuity	 in	 Maboneg	 (top-down	 approach	 to	 culture	 generation),	 but	 the	 social	 networks,	
organisatons	 and	 institutions	 that	 have	 emerged	 in	 response	 to	 the	 development,	 illustrate	 a	 strong	












City	 and	 Suburban	which	 could	 rapidly	 increase	 their	 residential	 densities	 through	 the	development	of	
more	residential	units.	It	is	clear	from	the	Propertuity	investment	in	Maboneng	that	they	understand	the	
















North	West.	Density	will	 be	 crucial	 in	 creating	 the	necessary	 space	 for	 the	 	 ‘clustering’	 of	 the	 creative	











the	 attraction	 of	 artists	 and	 creative	 industries	 into	 the	 area)	 as	 well	 as	 a	 model	 for	 cultural	 consumption	
(illustrated	by	the	Sunday	Market	on	Main,	and	a	number	of	cultural	activities	evident	in	the	neighbourhood).	




to	 a	 large	 extent,	 ‘culture’	 is	 produced	 and	 consumed	 for	 the	 people	 that	 frequent	 the	 newly	 paved	
streets	of	Maboneng,	and	does	not	cater	 to	 the	people	 that	 reside	on	 the	neglected	pavements	of	 the	











The	 spatial	 form	 of	Maboneng	makes	 it	 physically	 visible	where	 re-investment	 has	 been	 focused,	 and	
where	 it	 has	 not.	 The	 City	 of	 Johannesburg	 has	 been	 providing	 sporadic	 basic	 services	 over	 the	 last	
decade	to	the	broader	Johannesburg	Central	area	resulting	in	declining	conditions	and	piles	of	waste.	As	a	
result	 the	 private	 sector	 (led	 by	 Propertuity)	 has	 stepped	 in	 to	 form	 a	 CID,	 which	 provides	 cleaning	
services,	 street	 and	 building	 security	 as	 well	 as	 pavement	 upgrades	 and	 traffic	 calming	 measures	 to	
certain	 areas	 of	 interest.	 The	 physical	 result	 of	 this	 is	 that	 on	 one	 sidewalk,	 one	will	 see	 a	 flourishing	
street,	 lined	with	newly	planted	 indigenous	 trees	and	 shining	newly	paved	 side	walks	 that	 are	 cleaned	
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street	 level	 economy	 through	 the	 design	 of	 coffee	 shops,	 hair	 salons,	 retail,	 and	 restaurants	 in	 their	
buildings,	 and	 commissioning	 artists	 to	 create	 bold	murals	 on	 the	 exterior	walls	 of	 their	 building.	 This	
form	 of	 development	 has	 resulted	 in	 the	 creation	 of	 a	 “vibrant,	 people	 centered	 streetscape,	 where	
workers,	 residents	 and	 visitors	 are	 able	 to	 explore	 the	 area	 on	 foot	 with	 a	 number	 of	 destination	
attractions	(see	Figure	9,	p	62	&	Figure	11,	p	65),	such	as	an	eclectic	mix	of	retailers	(mostly	independent	




Such	 development	 illustrates	 the	 intent	 of	 a	 private	 developer	 to	 soften	 and	 ‘refresh’	 the	 streetscape	
with	 trees,	 upgraded	 sidewalks,	 road	 calming	 measures	 and	 street	 parking	 combined	 with	 street	 and	
building	security.	Arguably,	this	is	not	necessarily	the	role	of	the	private	developer	to	invest	heavily	in	the	
public	realm,	however,	given	the	extreme	clustering	of	buildings	within	a	small	physical	location	(and	the	
relative	 inaction	 of	 the	 City	 of	 Johannesburg),	 this	 allows	 Propertuity	 to	 connect	 building	 to	 building	











one	 will	 find	 oneself	 in	 an	 entirely	 different	 neighbourhood	 that	 enjoys	 none	 of	 the	 benefits	 of	
Maboneng.		
	
Propertuity	 claims	 to	 have	 been	 building	 a	 neighbourhood	 identity	 and	 local	 economy	 in	 Maboneng	
through	the	acquisition	and	development	of	properties	clustered	close	together	within	one	area,	which	





In	 summary,	 unlike	 the	 social	 transformation,	 which	 illustrates	 a	 top-down	 as	 well	 as	 a	 bottom-up	
approach	 to	 cultural	 production,	 we	 see	 the	 physical	 renewal	 in	 Maboneng	 being	 led	 by	 one	 single	
developer,	who	tends	to	push	a	top-down	cultural	aesthetic	of	place.	The	community	in	Maboneng	have	
limited	to	no	voice	when	it	comes	to	development	design,	street	upgrade	aesthetics,	as	well	as	the	sort	of	
street	 art	 that	 is	 commissioned	 by	 Propertuity.	 In	 terms	 of	 the	 physical	 renewal	 of	 Maboneng,	 it	 is	
therefore	argued	that	more	could	be	done	to	engage	with	the	community,	to	co-create	the	look	and	feel	











the	 vision	 of	 one	 private	 developer.	 What	 makes	 the	 story	 of	 Maboneng	 unique	 is	 that	 the	 current	
Maboneng	footprint	is	so	large	that	some	argue	it	may	be	the	world’s	largest	privately	led	regeneration	









facilitate	 culture-led	 renewal	 (Bell	 &	 Jayne,	 2003).	 In	 Johannesburg,	 the	 inner	 city,	 and	 areas	 like	
Maboneng	 received	 poor	 or	 below	 average	 service	 delivery	 from	 the	 State.	 This	 demonstrates	 the	
breakdown	of	 social	 contract	 between	 city	 and	 residents.	 It	was	within	 the	 context	 of	 this	 breakdown	
that	 Propertuity	 stepped	 in	 and	 started	 to	 provide	 what	 the	 City	 of	 Johannesburg	 then,	 could	 not.	
This	 dynamic	 illustrates	 the	 blurring	 of	 the	 roles	between	the	public	and	private	sector,	and	how	they	
respectively	operate.	Propertuity	was	able	to	focus	on	the	finer	scale	of	a	neighbourhood	and	were	able	

















The	2016	RMH	 investment	 in	Propertuity	provided	a	 firm	 signaling	effect	 that	 financial	 institutions	 are	
starting	 to	see	 the	value	of	 inner	city	developments	 like	Maboneng	 (SA	Commercial	Prop	News,	2016).	
The	RMH	investment	is	poised	to	unlock	Propertuity’s	potential	to	hit	its	forecasted	targets	for	the	year	
2020	and	 beyond	 (Propertuity,	2016).	Whilst	on	 the	one	hand	 it	 is	exciting	 to	see	 financial	 institutions	













is	 argued	 that	 there	 is	 a	 push	 and	 pull	 dynamic	 at	 play,	whereby	 the	 property	 developer	 creates	 new	
spaces	 (push)	and	creative	class	entrepreneurs	create	businesses	 (pull)	within	this	new	neighbourhood.	











• Maboneng	 caters	 to	 a	 homogeneous	 ‘mixed	 income’	middle	 class	 consumer,	 appreciating	 that	





















• However,	when	we	analyse	 the	physical	 aesthetics	of	place,	 it	 aligns	more	with	a	 generic	 look	






• Maboneng’s	 physical	 renewal	 has	 been	 lead	 in	 a	 top-down	 approach	 by	 Propertuity,	 and	 not	
through	 the	co-creation	of	physical	aesthetics	 that	are	embedded	 in	 the	 local	 community	 (and	




• The	 sheer	neighbourhood	 scale	of	 the	Propertuity	development	across	34	buildings	dominates	
the	 aesthetics	 of	 the	 area	 and	 creates	 a	 clustering	 of	 creative	 industries	 that	 drives	 the	 local	
neighbourhood	economy.		
• The	 policy	 environment	 in	 the	 inner	 city	 has	 supported	 the	 investment	 of	 private	 capital	 into	



















has	 become	 a	 popular	 inner	 city	 destination	 (stimulating	 economic	 growth	 and),	 and	 it	 has	 created	 a	
tolerant	 ‘people	climate’	 for	 those	 living	and	working	 in	Propertuity	buildings.	And	yet,	 just	up	the	road,	
there	 is	no	 safe,	 clean,	 street	 culture	 that	 stimulates	 local	economy,	 instead,	 there	are	destitute	people	
living	in	bad	buildings,	where	joblessness	and	crime	hang	heavy.	This	contradiction	of	place	highlights	the	











The	 culture-led	 urban	 regeneration	 spearheaded	 by	 Propertuity,	 specifically	 with	 its	 real	 estate	
development	of	buildings,	demonstrates	a	largely	top-down	approach	to	delivering	culture	to	Maboneng,	











Maboneng	 therefore	 is	 representative	 of	 a	 multi-dimensional	 view	 of	 urban	 regeneration	 whereby	
architecture,	 real	 estate	 development	 and	 the	 arts	 play	 a	 role	 along	 with	 socio-cultural,	 economic,	
political,	 ecological	 initiatives	 (Moulaert,	 Demuynck,	 &	 Nussbaumer,	 2004).	 All	 these	 emerging	
community-led	 initiatives	 in	 Maboneng	 demonstrate	 a	 bottom-up	 approach	 to	 culture-led	 initiatives,	






Whilst	 Maboneng	 certainly	 manifests	 the	 beginnings	 of	 socially-rooted	 regeneration,	 this	 is	 certainly	
limited	 in	 scope,	 with	 the	 majority	 of	 decisions	 being	 taken	 by	 Propertuity	 rather	 than	 the	 broader	
community	living	in	the	area.	A	perfect	example	of	this	is	the	50	curated	street	murals	painted	by	famous	
or	 well-known	 artists	 that	 have	 been	 commissioned	 by	 Propertuity,	 rather	 than	 by	 the	 community	 in	
Maboneng.	 ‘Socially-rooted’	 cultural	 initiatives	 are	 believed	 to	 be	 more	 successful	 than	 top	 down	
execution	of	culture-led	initiatives	on	the	condition	that	they	seek	to	support	an	existing	identity	or	build	
a	new	distinctiveness	 that	will	 carry	 the	neighbourhood	community	 forward	 into	 the	 future	 (Moulaert,	
Demuynck,	 &	 Nussbaumer,	 2004).	 Only	 time	 will	 tell	 whether	 Maboneng	 can	 build	 an	 authentic	








culture-led	 vision,	 the	 aesthetics	 of	 the	 buildings	 and	 streetscapes	 have	 been	 carefully	 curated	 and	
managed.	This	‘curated’	aesthetic	can	be	seen	as	one	of	Maboneng’s	greatest	successes,	as	residents	and	
vistors	alike	seek	out	this	industrial	inner	city	aesthetic.	It	is	clear	that	the	aesthetic	in	Maboneng,	which	
is	 comparable	 to	 the	 global	 aesthetic	 that	 is	 common	 in	 urban	 regeneration	 projects,	 has	 created	 the	
demand	for	residential	and	commercial	space	of	creative	industries	within	one	small	neighbourhood.		
	
Alternatively,	 it	 can	also	be	 seen	as	one	of	 its	greatest	downfalls,	 as	 the	aesthetics	of	place	have	been	
driven	by	one	private	developer,	and	have	not	taken	into	account	the	perspectives	of	people	living	in	the	
area.	 In	 this	 way,	 the	 arguments	 made	 by	 Zukin	 (1995)	 and	 Binns	 (2005)	 come	 to	 question	 “whose	




















aesthetics	 of	 the	 area	 has	 been	 ‘curated’	 by	 one	 property	 developer.	 Similarly	 when	 we	 look	 at	 the	
cultural	 consumption	 model	 of	 renewal,	 we	 see	 this	 cultural	 consumption	 being	 demanded	 by	 a	
demographic	with	the	financial	means	to	consume	 it,	which	 alienates	 those	without	 financial	means	 to	
access	 the	 culture,	 namely	 residents	 from	 the	 neighbouring	 streets	 that	 are	 low-income	 earners	 or	
marginalised	people.	A	good	example	in	this	case	is	food.	Cultural	consumption	in	the	case	of	Maboneng	
can	be	outlined	by	the	means	to	eat	out	at	the	many	restaurants	bars	and	cafes	in	the	area,	attend	the	










This	begs	 the	question	as	 to	how	the	aesthesis	of	place	 is	determined.	The	 form	of	cultural	production	
and	cultural	consumption	in	Maboneng	is	still	 largely	driven	by	one	developer,	who	commissions	public	
street	art	on	behalf	of	the	community	in	Maboneng,	and	who	creates	public	spaces	without	meaningful	
engagement	 from	 the	 people	 living,	 working	 and	 visiting	 the	 area	 regularly.	 In	 Maboneng	 we	 see	




public	 spaces	 in	 a	way	 that	 could	make	more	 people	 feel	 included	 through	 active	 public	 participation,	







This	 paper	 has	 shown	 how	 the	 discourse	 of	 culture-led	 urban	 regeneration	 has	 become	 increasingly	




example	 of	 culture-led	 urban	 regeneration	 contributes	 to	 the	 global	 culture-led	 urban	 regeneration	
debate.	
	
While	 the	 paper	 only	 examined	 the	 data	 provided	 by	 Propertuity	 on	 the	 buildings	 that	 they	 have	
developed,	which	 provides	 a	 limited	 view	on	 the	 broader	Maboneng	 area,	 I	 acknowledge	 that	 a	more	




led	 urban	 regeneration;	 such	 as	 clustering	 of	 creative	 professionals	 in	 a	 favourable	 ‘people	 climate’	
(Hansen	 &	 Niedomysl,	 2009)	 that	 attracts	 talent,	 is	 perceived	 as	 tolerant	 and	 which	 facilities	
entrepreneurialism	 and	 innovation	 (Florida,	 2002);	 improvement	 in	 safety;	 street	 cleanliness	 and	
walkability;	growing	local	economy	and	tourism.	However,	it	also	displays	some	of	the	negative	attributes	
associated	with	culture-led	 regeneration,	 such	as	 the	prioritisation	of	 the	middle	class,	 rising	 inequality	














cultural	 and	 creative	 identities.	We	are	most	 certainly	witnessing	 the	 rise	of	 a	 like-minded	mixed-race,	
youthful	 creative	 class	 in	 Maboneng,	 but	 currently	 this	 positive	 outcome	 of	 urban	 regeneration	 ends	
where	 the	newly	upgraded	 sidewalk	 ends.	Maboneng	as	 a	broader	neighbourhood,	manifests	much	of	












































then,	 the	 signs	 of	 prosperity	 will	 be	 seen	 moving	 further	 down	 the	 street	 to	 the	 currently	 neglected	
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